
 
 

 
 

‘Assessing listening skills: rethinking the listening tests’ 
Course Overview and Programme 

 
Presenter: Dr John Field (CRELLA, University of Bedfordshire) 
 
Location: Stockholm University, Södra Huset building, E-House 
Room: E243 
Schedule: Monday 18th and Tuesday 19th April 2016, 09.00am to 5.00pm.  
 
Overview: 
Recent interest in the part played by the test taker has led to a major shift in thinking about the 
content and goals of L2 listening tests. The aim of this course is to raise participants’ awareness 
of the many variables that need to be considered when designing a test of listening and to 
outline a framework for future listening test design. The questions to be answered are: What are 
the fundamental processes that a competent listener needs to acquire in L1 or L2? How 
accurately and how comprehensively do current listening tests elicit those processes? How can 
we best match listening test material to the capabilities of learners at different proficiency 
levels? How can we ensure that a test covers the full range of processes that a test taker needs 
to be capable of employing in a real-world context? 
 
We first consider the nature of spoken input in order to fully comprehend the challenges it 
presents to the listener. A soundly based model of the listening construct will then be outlined. 
It not only provides a set of concrete targets for testing in the form of the processes that expert 
listeners need to master; but also suggests cognitive criteria that considerably extend the 
limited descriptors of the CEFR. The discussion will include the role of listening strategies and 
the extent to which strategic competence should be tested. 
 
This will be followed by a review of the content of listening tests, which highlights a number of 
important considerations that are frequently overlooked when designing material, writing 
scripts or producing recordings. Conventional test methods will then be critically evaluated in 
relation both to the test-wise strategies they encourage and to whether they elicit processes 
that are sufficiently comparable to those of real-world listening to enable us to draw reliable 
conclusions about proficiency. A proposal will be put for targeting items more precisely to 
ensure that the range of listening processes that is covered by a test is sufficiently 
comprehensive to represent the construct adequately. 
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Programme 
 

 Monday 18th April 2016 
 
9.00am -10.30am  
AM Session 1 
 

 
Scope and goals of the course. 
The nature of spoken input. The processes involved in listening. Some 
implications for testing: 
 

10.30am – 11.00am Coffee Break 30 minutes  
 
11.00am – 12:30pm 
AM Session 2 

 
Second language listening. Strategy use. A proficiency scale based on 
cognitive evidence. 
 

12:30pm – 13.30pm  Lunch 1 hour 
 
13.30pm – 15.00pm 
PM Session 1 
 

 
The recording as text. Criteria for choosing or scripting material. Matching 
text type to learner needs 

15.00pm – 15.30pm Coffee Break 30 minutes 
 
15.30 – 17.00pm 
PM Session 2 
 

 
The recording as speech. Variables to be considered for their contribution 
to difficulty. Evaluating recorded materials 
 

 

 Tuesday 19th April 2016 
 
9.00am -10.30am  
AM Session 1 
 

 

Issues of delivery: audio vs video presentation - single vs double play - 
paper based vs computer based - order of items. Test wise strategies 

  

10.30am – 11.00am Coffee Break 30 minutes  
 
11.00am – 12:30pm 
AM Session 2 

 
The effects of test method on the listening process.  Strengths and 
weaknesses of conventional methods. 

 

12:30pm – 13.30pm  Lunch 1 hour 
 
13.30pm – 15.00pm 
PM Session 1 
 

 
Areas often left untested. Item design and item targeting 
 

15.00pm – 15.30pm Coffee Break 30 minutes 
 
15.30 – 17.00pm 
PM Session 2 
 

 
Review. Current approaches to good listening test design. Cognitive 
validity: how representative of the construct? how comprehensive? how 
well calibrated in terms of cognitive demands? 

 
 

Places are limited and will be offered on a first-come, first-served basis. 
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