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Grading Committee member for the Ph.D. degree of Elias Mturi at Stockholm University.
Graduated on 2015-06-15.

Opponent for the degree of Ph.D. for Jacob Mickelsson at Hanken School of Economics,
Finland. Graduated on 2014-05-16.

Examiner and main supervisor for the Ph.D. degree of Ingela Lindahl at Linkdping
University. Graduated on 2013-11-15.

Examiner and main supervisor for the Ph.D. degree of Mikael Andéhn at Stockholm
University. Graduated on 2013-10-11.

Grading Committee member for the Ph.D. degree of Nina Hasche at Orebro University.

Opponent. Final seminar for the Licentiate degree of Per Carlborg at Linkdping
University

Grading Committee member for the Ph.D. degree of Jonas Colliander at Stockholm
School of Economics

Grading Committee chair for the Ph.D. degree of Carl Yngfalk at Stockholm University
Opponent. Final seminar for Carl Yngfalk’s Ph.D. degree at Stockholm University.
Grading Committee chair for the Ph.D. degree of Kristina Lindh at Stockholm University
Opponent. Final seminar for Kristina Lindh’s Ph.D. degree at Stockholm University.

Grading Committee member the Ph.D. degree of Mike Malmgren at Linkdping
University

Opponent. Research proposal for the Ph.D. degree of Randy Shoai at Stockholm
University

Opponent. Final seminar for the Ph.D. degree of Mike Malmgren at Link6ping University

Member of the Ph.D. panel of examiners and Examiner of two Ph.D. theses from
Department of Commerce, Sri Vasavi College, India

External opponent. Final seminar for the degree of doctor of technology. Daniel
Nordigarden at Linkoping University.

Discussant. Licentiate seminar of Anna Moses at Chalmers University of Technology,
Gothenburg

Opponent. Research proposal for the Ph.D. degree of Daniel Tolstoy at Stockholm School
of Economics.

University-Related Responsibilities:

2019-:

2019-:

2017-:

2016-:
2012-2013:

2011-:

Founder and director of Stockholm MARketing Forum (“SMARF”), a collaboration
between industry and academia.

Member of strategic working group for collaboration between Stockholm University and
IBM

Member of the Gender Equality Group at the Faculty of Social Sciences, Stockholm
University.

Head of the Marketing Section, Stockholm Business School

Interim Director of Master’s Program in Public Management. Stockholm University,
School of Business.

Founder and Director of the research program on High Technology and Service
marketing  (“HITS”).  Stockholm  University, School of Business. See
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http://www.sbs.su.se/Forskning/Marknadsforing/Forskningsprogram/High-Technology-
and-Service-Marketing.

2011-2014: Director of Postgraduate Studies (Master’s and Ph.D. Programmes), Stockholm Business
School at Stockholm University

2009-2011: Director of Master’s Program in Consumer and Business Marketing. Stockholm
University, School of Business.

Editorial Assignments:

2017-2019:  Guest Editor for a Special Issue in Journal of Business and Industrial Marketing on Value
innovation in practice: Leveraging learning in distant contexts

Editorial Review Boards:

2016-; Journal of Business Research

2007-2017:  Strategic Outsourcing: An International Journal
(Currently published as Journal of Global Operations and Strategic Sourcing)

2005-: Industrial Marketing Management Journal

Peer-reviewing (ad hoc):

2011-: Journal of Business and Industrial Marketing

2009-: Journal of Service Management

2009: Scandinavian Journal of Management

2008: Asia Pacific Management Journal

2007-: International Journal of Production Economics

2006: International Journal of Service Technology and Management
2006: Leadership and Organization Development Journal

Session Chairs (sample):

2018: Channels, Power and Networks Track. 2018 CBIM International Conference, Madrid,
Spain

2009: Modular Services Track, 16th International Annual EurOMA Conference, Gothenburg,
Sweden

2008: Best Practitioner Paper Track, 17th Annual Frontiers in Service Conference, Washington,
DC, USA

2008: Relationship Management Track, SERVSIG Conference, Liverpool, UK

Conference Panels:

2018: How can we get better supervisors for doctoral education? FEKIS Conference,
Stockholm Business School.

2012: The problem of research problems. Stockholm University School of Business, 2nd Ph.D.
Conference.

External assignments:

2017-: Member of the international board of professors for the Ph.D. in Management at the
University of Naples "Federico II"

Educational qualifications
Teaching experience:

2020: Frontiers in Marketing Research, 7,5 ECTS credits. Lecturer. Stockholm University.

2015-2016:  Service Marketing, new master’s level course, 7,5 ECTS credits. Course Director and
lecturer. Stockholm University.
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2014-2015:

2014-2015:

2012:

2011-2016:

2011:
2010:
2010-2015:

2010-2019:

2010:

2009:

2009:

2009:

2009:
2008:

2008:
2008:

2007:

2007:

2007-:

2007-2008:

2007:

2006:

2006-2009:

2006:

2005-2007:
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Technology Marketing, 7,5 ECTS credits. Guest course Director and lecturer. Hanken
School of Economics, Vasa.

Business-to-Business Marketing, 7,5 ECTS credits. Seminar leader. Stockholm
University.

Technology Marketing, 7,5 ECTS credits. Course Director and lecturer. Stockholm
University.

The Research Process (Ph.D. course), 7,5 ECTS credits. Course Director and lecturer.
Stockholm University.

Marketing Management, 7,5 ECTS credits. Course Director. Stockholm University.
The Research Process (Ph.D. course), 7,5 ECTS credits. Seminar. Stockholm University.

Marketing Theory. 7,5 ECTS credits. Course director, lecturer and seminar leader.
Stockholm University.

Marketing and Management Analysis. 7,5 ECTS credits. Course director, lecturer and
seminar leader, Stockholm University. From 2011 only lecturer.

Applied Research Methods. 7,5 ECTS credits. Course director, lecturer and seminar
leader, together with Darek Haftor. Stockholm University.

Advanced Research Methodology for Master Students. 7,5 ECTS credits. Course
director, lecturer and seminar leader. Stockholm University.

Marketing Communication. 6 ECTS credits. Lecturer, seminar leader and tutor.
LinkOping University.

Risks of providing complex services. Presentation at a conference about industrial
offerings at VVolvo, March 25.

Industrial Economics 6 ECTS. Tutoring. LinkOping University.

The risks of providing services. Higher seminar at CTF, The Service Research Centre at
Karlstad University, Oct 29.

Business Strategy. Seminar leader and tutor. Linkdping University.

Basic Marketing. 6 ECTS credits. Lecturer, seminar leader and tutor. Linkoping
University

Industrial Organization and Management, 7,5 ECTS credits. Course director and lecturer,
foreign exchange students only, V&xjo University.

Organization Theories, 7,5 ECTS credits. Deputy course director and lecturer, Vaxjo
University.

Strategic issues in sourcing. Seminar at executive course in purchasing management,
Foretagsekonomiska Institutet.

Risks in outsourcing. Seminars at executive course in risk management organised by the
Swedish Risk Management Association (SWERMA)

Supply Chain Management, 7,5 ECTS credits. Seminar on Global Sourcing, Stockholm
School of Economics.

Companies and Markets, 15 ECTS credits. Lecturer on first year course in organisation
and marketing, Stockholm School of Economics.

Strategic Purchasing, 10 ECTS. Course director and lecturer, Stockholm International
School of Commerce (Stockholms Internationella Handelsskola).

Sourcing. Visiting lecturer at executive course for purchasing managers at DHL in
Europe. In collaboration with Supply Management Institute, European Business School
in Germany.

Purchasing Management, 7,5 ECTS credits. Seminars on service sourcing and
outsourcing at Stockholm School of Economics.
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2004:

2000:

1998:

1996:
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Innovation Management. Seminar on outsourcing Services and Adopting Service logic,
as part of a course for visiting students from Ecole des Mines and Ecole Polytechnique,
Paris.

Class Assistant and coach on an executive course in Communication and Leadership at
Dale Carnegie (12 weeks).

Course Director for an executive course in Aircraft Maintenance for Military Aircraft
Technicians.

Industrial Tutor of Master Thesis Student from the Royal Institute of Technology (at
Ericsson Saab Avionics).

Graduated Licentiates:

2011:

Ingela Lindahl. “Design-led organisations: A multiple-case study of the interplay
between design and marketing”. Principal supervisor.

Graduated Ph.D.’s:

2018-06-07:

2016-01-29:

2013-11-15:

2013-10-11:

Luigi Servadio, “Customer Rituals: Ethnographic explorations of wine rituals with
families and friends”. Principal supervisor

Danilo Brozovic, “Service Provider Flexibility: A Strategic Perspective”. Principal
supervisor.

Ingela Lindahl. “Visual aesthetics in product development: A balance between
commercial and creative imperatives”. Principal supervisor.

Mikael Andéhn. “Place-of-Origin Effects on Brand Equity: Explicating the evaluative
pertinence of product categories and association strength”. Principal supervisor.

Ph.D. student supervision in progress:

2017-:
2017-:
2015-:

Principal supervisor of Gulnara Nussipova at Stockholm University
Principal supervisor of David Fridner at Stockholm University
Co-supervisor of Reema Akhtar at Stockholm University

Master student supervision:

2010-:
2008-2009:
2007:
2005:

Supervisor and examiner of about 40 master’s dissertations at Stockholm University.
Supervisor and examiner of three master’s thesis students at Linkoping University.
Supervisor of master thesis students at Stockholm School of Economics.

Examiner of Master Thesis Students at Stockholm School of Economics.

Studies in educational pedagoqy, leadership, language, etc.:

2019:
2019:
2017:
2016-2017:

2016:

2009:

2008:

2008:

2005:
2005:

Rehabilitation processes course at Stockholm University, 1/2 day.
Environment and equal conditions course at Stockholm University, 2 days.
Education in the ReachMee recruitment system at Stockholm University (1/2 day)

Leadership program (chefsprogrammet ”Att vara chef”) at Stockholm University. One
year.

Conducting personal development discussions (Att halla utvecklingssamtal, del 1) at
Stockholm University

Supervising MSc and PhD Students. European Operations Management Association
Young Scholars Workshop (1 day, Gothenburg, Sweden)

Supervision in Doctoral Studies (Universitetspedagogik step 3a) 3 ECTS (at Linkdping
University)

University pedagogy, step 2 (Universitetspedagogik steg 2) 6 ECTS credits (at Linkdping
University)

Pedagogy for Higher Education, 7,5 ECTS credits (at Stockholm School of Economics)
English in the Classroom, 3 ECTS credits (at Stockholm School of Economics)
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2005:

1999:
1999:
1995:
1995:
1995:;
1990:
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Active Learning, pedagogy seminar, 2 days (with Mel Silberman, at Stockholm School
of Economics)

Communication and Leadership, 12 weeks (at Dale Carnegie)

Cultural Awareness, 2 days (at Ericsson Radio Systems)

Negotiation and Argumentation Techniques, 2 days (at Ericsson Telecom)
Presentation Techniques, 3 days (at Ericsson Telecom)

Spanish Course at La Universidad del Pais VVasco, San Sebastian, Spain, 1 month

Spanish Course at La Universidad Internacional Menéndez Pelayo, Santander, Spain, 1
month.

Teaching cases:

1. Servadio, Brozovic & Nordin. Smart Machines: a teaching case on intermediary challenges in high
technology service marketing channels. Unpublished manuscript.

2. Nordin, F., D. Brozovic, C. Kowalkowski and M. Vilgon (2015). "CASE: Managing Customer
Relationship Gaps at SKF." Journal of Business Market Management 2: 455-463. http://www.jbm-
online.net/index.php/jbm/article/view/110/92

Nordin, F. Buying Industrial Services. Unpublished manuscript.

Nordin, F. Beyond transactional marketing. Unpublished manuscript.

3.
4. Nordin, F. In-/Outsourcing. Unpublished manuscript.
5
6

Nordin, F. Technology marketing and service systems. Unpublished manuscript.

Awarded for outstanding accomplishment and exceptional services rendered as class
assistant to the members and instructors of Leadership and Communication Course at
Dale Carnegie.

Other teaching expertise (sample):

2013:
2009:

2007-2008:

2006:

2004:

2000:

1998:

1996:

Introduction speech at a full-day seminar about flexibility and industrial service, at IVA.

Risks of providing complex services. Presentation at a conference about industrial
offerings at VVolvo.

Risks in outsourcing. Seminars at executive course in risk management organised by the
Swedish Risk Management Association.

Sourcing. Visiting lecturer at executive course for purchasing managers at DHL in
Europe. With Supply Management Institute, European Business School in Germany.

Innovation Management. Seminar on outsourcing Services and Adopting Service logic,
for visiting students from Ecole des Mines and Ecole Polytechnique, Paris.

Class Assistant and coach on an executive course in Communication and Leadership at
Dale Carnegie (12 weeks).

Course Director for an executive course in Aircraft Maintenance for Military Aircraft
Technicians.

Industrial Tutor of Master Thesis Student from the Royal Institute of Technology (at
Ericsson Saab Avionics).

Administrative assignments

Participation in planning and organising conferences:

2018-2019:

2017-2018:

Member of the scientific committee for the 2019 Naples Forum on Service Conference
in Ischia, Italy.

Member of the scientific committee for the 2018 CBIM International Conference in
Madrid, Spain.
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2016-2017:  Conference chair and organizer of the 2017 CBIM Academic Workshop in Stockholm.

2010-2011: Member of the Nordic Academy of Management 2011 organising committee in
Stockholm.

2010-2011: Responsible for planning and organizing the Ph.D. Workshop in conjunction with the
Nordic Academy of Management conference 2011.
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