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Working Experience

2017- Faculty at Universitat Innsbruck
2016-2017 Researcher and writer, Swedish Competition Authority

2002- Owner, Anders Parment Advisory Company, working primarily for automotive companies,
FMCG companies, banks and insurance companies

2018- Teacher at FEI (Foretagsekonomiska institutet)

2002- Running hundreds of speeches, seminars and workshops, primarily on automotive retailing,
consumer behaviour, the changing labour market and (emerging) generational cohorts.

2015- Journalist, writing for Swedish Automotive Industry Magazine Motorbranschen

2008-2009 Researcher and Analyst, Swedish Competition Authority, including appeal in Swedish
Market Court

2008- Assistant Professor in Marketing, Stockholm University School of Business
2010- Member of Stockholm Programme of Place Branding, Stockholm University

2005-2008  Assistant Professor in Marketing, Linkdping University, School of Management and
Engineering and Director of Studies for the Business Programme

2001 Guest Researcher, University of Technology, Sydney and University of South Australia, Adelaide

2001 Various teaching engagement at e.g. Universidad Politécnica de Cartagena; Universidad
Politécnica de Madrid; Universidad de Zaragoza, University of Technology, Sydney; University of
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South Australia, Adelaide; Luled University of Technology, School of Business; Gothenburg
University; Linneas University; Gavle University; Jonkoping International Business School.
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Degrees

2005 Ph. D. in Marketing, Linkdping University, International School of Management and Industrial
Engineering (IMIE), School of Business

2004 Master of Science in Economics (Politices magisterexamen), Major Economics, Lund University.
Thesis on Price-Setting on the Car Market

2002 Bachelor’s Degree, Competition Law, Orebro University. Thesis on International Competition
Law

2000 Degree of Licentiate of Economics, Linkdping University, International School of Management
and Industrial Engineering (IMIE), School of Business

1997 Master’s Degree, International Marketing, Linkoping University, Thesis on Internationalisation
of SMEs

1996 Bachelor’s Degree, Accounting, Linkdping University

Doctoral Dissertation

Parment, A., 2005, Car Distribution Organization. Strategic Issues in Four Configurations, Doctoral
Dissertation No. 65, International School of Management and Industrial Engineering, Department of
Management and Engineering, Linképing University.

Research Grants

e In 2020, | received a research grant of SEK 250,000 from Digital Demo Stockholm (Stockholm
Municipality, Region Stockholm, ABB, Ericsson, Royal Institute of Technology, Skanska and
Telia Company)

e In 2019, Fredrik Nordin, David Fridner and | received a research grant of SEK 800,000 from
Trafikverket

e In 2015, Sara Brorstréom, Gothenburg Research Institute, and | received a research grant of
SEK 400,000 from Kommuninvest

e In 2015, Sara Brorstrom, Gothenburg Research Institute, and | received a research grant of
SEK 200,000 from NATKOM

Language skills

Swedish Native

English Fluent

German Fluent

Spanish Good command

French Basic communication skills

Language studies in German, English, Spanish and French (Stockholm University and Linképing
University).



